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About me
Kirsten Meisinger 

• M.A. Media Studies & American Studies 

• Studies in U.S. & Germany 

• Marketing Manager at EPSON Electronics and others 

• Self-employed as multiple entrepreneur since 2008 

• Focus on online marketing | employer marketing | AI tools 

• Speaker at bits & pretzels 2023, OMR24, KI Marketing Days 2024, among 

others
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2.2 Creative Assets: Midjourney |  Adobe Firefly | HeyGen 
2.3 Presentations: Gamma 
2.4 Data Analysis: Essence | Outscraper | Data Analyst 
2.5 Marketing Campaigns: AI functionalities of e.g. LinkedIn 

3. Legal 
3.1 EU AI Act  
3.2 Data Privacy in EU



AI USE CASES



For all businesses…. 

1. Optimize core business  

2. Accelerate existing processes 

3. Reduce error rate 

4. Reduce complexity/ automate 

5. Accelerate decisions 

6. Improve quality of decisions  

7. Innovation (products/services) 

8. Develop new business channels 

9. Hyperpersonalization 

10.Time-efficiency

1.1 Use Cases: Why use AI?



As a foreign business… 

1. Research & analyze the market 

2. Understand the culture 

3. Adapt content & language 

4. Understand local laws (German & EU) 

5. Marketing campaigns for sales lead acquisition  

6. Optimizing E-Commerce Workflows

1.1 Use Cases: Why use AI?



Value impact estimates of Gen AI on key areas

1.1 Use Cases: Why use AI?



The Economic Opportunity of Gen AI in India
EY Study: IMF Study:



Markt

Website

Creatives
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& Ads

1. Market analysis 
• Competitor analysis 
• Analysis of customer feedback 
• Company positioning 

2. Creatives 
• Idea generation 
• Copywriting & analysis 
• Image creation 
• Video creation 
• Text/Blog/ Web/ Script to Video

3. MarCom 
• Feedback on media optimization  
• Own GPT for customer questions 
• Chat via AI-based tool 
• Use marketing persona sheets for AI 

prompting 

4. Sales & Ads 
• Hyper-personalized communication 
• Granular targeting 
• Smart bidding 
• …. 

5. Controlling 
• Evaluation of previous measures 
• Predictive analysis of market & financial 

requirements

1.1 Use Case: AI in marketing



AI SOFTWARE



*mattturck.com/mad2024/



2.1 Generative AI
ChatGPT 4.o: The jack of all trades 

• Write & translate texts 
• Deliver ideas 
• Plan a (business) trip 
• Analyze images, describe, offer solutions (I take a picture of a math 

problem/ formula/ my food and get a solution/ calorie counter/...)  
• Reproduce knowledge from the Internet (real-time results for ChatGPT+ 

and Enterprise users) 
• Evaluate and summarize complex documents (e.g. scientific PDFs, meeting 

summaries) 
• Analyze, evaluate and graphically display data 
• Psychologically evaluate and respond to texts such as emails  
• Emotion analysis 
• Develop storytelling for key visuals 
• Provide improvements to the design of product packaging / logos 
• Help to understand and translate complicated legal texts



Microsoft Copilot 

• Outlook 
• Summarizing conversations, composing e-mails 

and scheduling appointments 
• Set length and tone 
• Overall summary of all emails from one person 
• Several variants for replies as buttons or text 

versions incl. suggestions for “Ask for details” 
“Express emotions” 

• Coaching with Copilot (spelling, rephrasing) 
• Excel: Automatic analysis and visualization of data, 

creation of complex formulas and trend monitoring 
• PowerPoint: Create presentations based on simple 

input or documents 
• Word: Support for writing texts and summaries

2.1 Generative AI



Microsoft Copilot 

• Teams 
• Summarize News from people (like all 

their mails) 
• Evaluate files 
• Draft FAQ 
• Answer questions (How do I write ...?) 
• Generate ideas  
• Questions about files stored in the 

Microsoft environment (power 
contract...)

2.1 Generative AI



midjourney.com

Midjourney 

• Prompt Helper (Midlibrary& Promptfolder)  
• Legal issues

2.2. Creative Assets



Use Case 2:  
Image retouching / 
extension with 
generative filling

Use Case 1:  
Text to image for 
image generation as 
creative

Use Case 3:  
Icons/ vectors /
Comic style in 
Adobe Illustrator...

2.2. Creative Assets
Adobe Firefly 

• Legally compliant (own training data)



heygen.com

HeyGen 

• Video creation from 2 minutes of your own 
footage 

• Clipping the avatar 
• Library with graphic templates 
• Any text can be spoken, AI synchronizes lip 

movement 
• Translation into many languages in the tool 
• Legally compliant (own videos or secure 

avatars) 
• Can be integrated into e.g. Canva 
• For sales campaigns: upload database, 

hyper-personalized approach

2.2. Creative Assets



youtube.com/@AI-SEALS

Check out our AI avatar videos! 

• youtube.com/@AI-SEALS

2.2. Creative Assets



Presentations & website design with Gamma  

• Tool for quickly creating presentations, 
documents and websites 

• Visually appealing preparation of e.g. text/ 
PDF/ PPT 

• Without design or programming knowledge 
• Ready-made templates and own uploads 
• Import of existing documents

gamma.app

2.3 Presentations



Customer feedback & competitor analysis 
with Essense.io 

• AI-supported analysis of customer reviews 
• Import of various sources: App Store, 

Playstore, Google Reviews, Trustpilot 
• AI-supported categorization of reviews: e.g. 

quality, prices, customer service, negative 
reviews, customer demands 

• Chatbot 
 

essense.io

2.4 Data Analysis



Customer feedback & competitor analysis 
with Outscraper: 

• Extract Data from various sources: e.g. 
Amazon or Google reviews, Google News, 
YouTube comments ...   

• Export in table format

outscraper.com

2.4 Data Analysis



ai-seals.com/resources

ChatGPT Data Analyst 

• Open via https://chatgpt.com/gpts 
• Search for From ChatGPT/ Data Analyst 
• Upload data (e.g. Excel) and enter prompt  
• Download the analysis, e.g. as a pie chart

2.4 Data Analysis

https://ai-seals.com/resources
https://chatgpt.com/gpts


Optimizing E-Commerce Workflows with 
Vision AI 

• Offers tools for automating and optimizing 
e-commerce processes to manage online 
stores more efficiently 

• Can be easily integrated into existing e-
commerce platforms 

• Features: 
• AI-driven search engine that 

understands complex queries 
• Automatic cross-selling  
• Auto-tagging 
• “Shop the look” bundle generation

visionai.co

4.5 Marketing Campaigns



4. Lead Acquisition 
LinkedIn AI  

•Auto Translation for English, German, Spanish, French, 
and Portuguese posts 

•Campaign Manager: AI recommends and optimizes 
complete B2B campaigns in minutes, allowing marketers 
to adjust and launch quickly 

•Sales Navigator: AI-powered tools improve lead 
prospecting and account research 

•resumeworded.com to analyze your profile 
•Add-ons for matching marketing leads

http://resumeworded.com


LEGAL



Basics 

When?  
• In force since August 1st, 2024 

Who is affected by the EU AI Act? 
• Providers who place AI systems on the market or 

put them into operation in the EU. These are all legal 
entities, authorities, institutions or other bodies that 
develop an AI system or have one developed. 

• Users of AI systems located in the EU. This also 
includes natural persons, and therefore also private 
individuals.

ai-seals.com/eu-ai-act 

3.1 Legal: EU AI Act



Risk categories 

Which applications are affected by the EU AI Act?  
• All AI systems that interact with people 
• Including social scoring (e.g. used in recruiting/human 

resources, credit assessments/education) 
• All areas of application that come into contact with data 

protection issues 

Consequences for companies: 
• Administrative obligations, including risk management, 

ensuring quality, providing (technical) documentation, 
ongoing monitoring, proactive communication 

Next steps for companies: 
1. Implement an overview of the AI systems used in the 

company 
2. Asses risk categories 
3. Follow steps to compliance

ai-seals.com/eu-ai-act 

3.1 Legal: EU AI Act



3.2 Data privacy
General Data Protection Regulation (GDPR)  

• EU law that governs how personal data of individuals within the EU is collected, 
processed, and stored 

• applies to any company, inside or outside the EU, that handles EU citizens' personal 
data 

• gives individuals control over their personal data, they have the right to access their 
data, request corrections, demand deletion ("right to be forgotten"), and know how 
their data is being used 

• companies must obtain clear and explicit consent from individuals before collecting 
their data and must explain how the data will be used in simple language 

• companies that do not comply with GDPR can face heavy fines, up to 4% of their 
annual global revenue or €20 million, whichever is higher



More than machinery 
we need humanity. 

 
More than cleverness 

we need kindness.

Babalos, Snow Crystal



CONTACT



More AI Workshops



Contact

Kirsten Meisinger 

meisinger@ai-seals.com  
linkedin.com/in/kirsten-meisinger 

  

AI SEALS 
 
 
ai-seals.com/ 
linkedin.com/company/seo-seal/ 

  

AI-Driven Online Marketing for Foreign Businesses in 
Germany

http://ai-seals.com/


Ressources
Download: Slides, 
Video-Tutorials, 
CheatSheets & more

ai-seals.com/resources 

Feedback
tinyurl.com/AI-SEALS


